
Philip Morris Sponsorship Opportunity for Remington Park 




asuring 18' x 32', located next to the full 
>-a,rd in the Remington Park infield. 


A fixed panel, 
color video 

A four-colo 1 g e ad in the Remington Park Official 

Program (expected first year distribution: 1.5 million) 


Title sponsorship (i.e. Philip Morris Handicap, Philip Morris 
Stakes) of a major annual race with a purse of at least 

$50,000. The stakes sponsorship, which would be on "Philip 
Morris Day at Remington Park," would include: 

i 1) A V.I.P party in the Remington Park Presidential 

Suite, which can accommodate up to 75 people. The 
party would include admission, parking, programs, 
tip sheets, food and drink. 

2) A trophy presentation for the Philip Morris Stakes 
to be made by Philip Morris representatives. 

3) The ability to cross-promote with Remington Park to 

enhance attendance on-track and build traffic at 
retail establishments by offering discount general 
admission coupons to employees and vendors 

throughout the region. 

4) Prominent pre-race and post-race publicity and 
advertising on Remington Park network television 
programming, over the track's radio network and 
through various ads in the Oklahoma City, Tulsa, 
Dallas/Ft. Worth and Wichita markets. 

Logo recognition on the front and an advertisement on the back 
(pifj) of 2.5 million mutuel tickets, which would be distributed among 
K-S the three meetings. 
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A charter corporate membership in the Remington Jockey Club, 
which includes among other benefits, two (2) season passes to 
the Penthouse and other levels of the track, one (1) season 
preferred parking pass and the ability to charge corporate 
guest admission, parking, food and drink. !IV 

Cost: $125,000 (net) annually for ten years. j 5>! i 
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